Mollydooker Wines
I

With abrand and a working methodology of fun, The Digital Embassy was
tasked with bringing to life the client's vision of a fresh new website featuring
unique and wonderful characters.

The website needed tobe highly visual and dynamic with the aim of fresh user
engagementatevery turn.

Matching the unique user experience was the more serious side of buying
wine. An eCommerce solution was required that could bring to life the
characters whilst allowing the user easy purchase of the products.

The eCommerce solution created kept the design theming consistent with the
rest of the website.

Users can easily learn more about each product, purchase bottles and cases &
well as peruse older vintages and buy merchandise.
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The Mollydooker team are stepping out for the McLaren
Vale Cellar Door Awards
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01-Nov-16  Adelaide, SA
04-Nov-16  Kensington, $A
11-Nov-16  Brighton, SA
18-Nov-16 Kensington, SA
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Luke - 7 October, 2016 - A
... It's people like yourself that

make this world a good place.

Read More


https://www.thedigitalembassy.co/
https://www.mollydookerwines.com.au/
https://www.thedigitalembassy.co/Blog/Mollydooker-A-Case-Study



